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Pop	quiz,	hotshot	which	of	these	famous	brands	is	a	Premium	brand?Ill	tell	you	the	answers	in	a	minute,	but	before	I	do,	I	want	to	share	some	of	the	reasons	businesses	choose	to	position	themselves	as	premium	brands,	and	lift	the	lid	on	the	strategies	you	need	to	adopt	if	you	want	to	do	the	same.Although	its	not	right	for	every	business	after	all,	if
every	brand	was	premium	then	EasyJet,	Lidl	and	Aldi	and	Primark	wouldnt	exist	there	are	plenty	of	good	reasons	why	brands	want	to	position	themselves	at	the	premium	end	of	the	spectrum.But	what	a	lot	of	people	dont	realise	is	that,	when	you	get	high	up	into	the	brand	stratosphere,	there	are	actually	several	subtle	but	important	sub-layers,	and
the	differences	between	them	are	more	significant	than	you	might	think.The	cost	of	misaligning	your	brand	with	its	audience	at	this	end	of	the	market	can	be	huge	as	some	very	big	names	have	found	out	for	themselves.So,	whats	the	difference,	and	what	do	you	need	to	do	if	you	want	to	position	yourself	as	a	premium	brand?Why	businesses	want	to
position	themselves	as	Premium	brandsLets	start	by	looking	at	why	brands	want	to	be	seen	as	Premium	in	the	first	place;1.	PositioningIf	youve	got	a	product	thats	more	expensive	than	your	rivals,	but	essentially	does	the	same	job,	how	are	you	going	to	persuade	customers	to	choose	yours?What	will	make	your	target	customer	spend	more	of	their
hard-earned	cash	on	your	product	when	someone	else	is	selling	something	not	that	different	for	half	the	price?You	need	to	show	them	theres	a	difference.And	thats	what	Positioning	is	all	about.You	probably	recognise	some	of	these	brands.	You	may	even	buy	them	yourself.All	the	premium-priced	products	have	cheaper	alternatives,	so	why	would	you
choose	to	pay	more	for	them?Why	do	customers	pay	so	much	more	for	one	than	the	other?These	brands	have	all	done	a	great	job	in	demonstrating	a	difference	(real	or	perceived)	to	their	competitors.	You	may	notice	how	the	more	expensive	brands	highlight	what	makes	the	product	special;	that	its	organic,	wheres	its	made	or	where	the	ingredients
come	from.	This	is	all	designed	to	show	that	its	better	than	its	cheaper	rival.	Youll	also	see	how	the	packagings	been	designed	to	appear	artisan,	and	to	appeal	to	a	particular	audience.If	your	product	or	service	is	more	expensive	than	your	competitors,	you	need	to	position	yourselves	as	having	a	clear	difference	worth	paying	for.	Premium	brands	also
often	enjoy	high	levels	of	brand	loyalty.Customers	like	to	be	associated	with	successful	brands	(or	if	you	prefer,	brands	that	successful	people	would	choose).All	these	brands	have	a	fierce	following	within	their	customer	baseStrong	brand	loyalty	can	bring	lots	of	benefits:Increased	Customer	Lifetime	ValueCompetitive	advantageOpportunities	to	up-
sell	and	cross-sell	3.	PricingPositioning	your	business	as	a	premium	brand	is	vital	to	support	higher	prices.And,	as	our	good	friends	at	Price	Maker	will	tell	youThe	right	pricing	strategy	is	the	#1	way	to	increase	profit.Credit:	Price	MakerSmarter	pricing	helps	businesses	differentiate	their	products	from	the	competition.And	having	the	right	brand
identity	goes	hand	in	hand	with	this.Look	at	the	two	pairs	of	products	below.These	products	are	not	wildly	different.	In	a	blind	test,	to	many	people	there	wouldnt	be	any	noticeable	difference.So	why	do	customers	pay	so	much	more	for	one	than	the	other?Because	one	is	positioned	as	a	premium	brand.	Customers	perceive	that	its	better	quality,	and	as
a	result	are	prepared	to	pay	more	for	it.4.	Customers	like	being	part	of	a	communityA	bit	like	brand	loyalty,	when	customers	associate	themselves	with	their	favourite	brands,	they	feel	like	theyre	part	of	a	community.And	premium	brands	are	very	good	at	building	a	sense	of	belonging.Harley	Davidson,	Lululemon	and	Apple	are	all	brands	that	give	a
strong	sense	of	belonging	to	a	community.When	customers	feel	like	theyre	part	of	a	community	or	tribe,	theyll	also	be	far	more	likely	to	talk	positively	to	friends	and	family	about	you.	They	become	a	Brand	Ambassador	and	help	bring	more	customers	to	your	door	as	a	result.5.	Customers	like	brands	to	reflect	who	they	(think	they)	areWe	all	look	for
brands	that	we	feel	reflect	us	as	individuals	and,	in	many	cases,	we	choose	premium	brands	because	it	makes	us	feel	successful	(or	cool,	or	independent,	or	however	we	want	to	appear).Premium	brands	take	great	care	in	how	they	present	themselves	to	reinforce	this	feeling;	in	their	choice	of	images,	tone	of	voice	and	language	and	even	celebrity
endorsements.Left	to	right:	Roger	Feder	and	Rolex,	Lewis	Hamilton	and	Tommy	Hilfiger,	LeBron	James	and	BeatsThe	sub-layers	of	high-end	brandsSo,	how	did	you	do	with	our	quiz?The	answer	is	that	NONE	of	the	brands	mentioned	at	the	top	of	this	article	are	technically	Premium	brands.There	are	actually	FOUR	different	flavours	of	premium,	and	if
you	dont	understand	the	differences	between	them,	when	it	comes	to	your	branding,	you	could	be	making	a	costly	mistake.The	four	different	categories	are:PremiumPrestigeProsumerLuxuryFor	the	record,	the	three	brands	I	mentioned	before	are	categorised	as	follows:PorschePatek	PhillipePradaPrestigeLuxuryPrestigeAnd	heres	why	its	important	to
know	the	difference;The	needs	of	customers	who	buy	luxury	brands	are	significantly	different	to	those	of	customers	who	buy	Premium	or	Prestige	brands.If	you	position	yourselves	as	one,	but	you	behave	like	one	of	the	others,	it	just	aint	gonna	work.Premium	vs	Prestige	vs	Prosumer	vs	Luxury	whats	the	difference?Credit:	Price
MakerPremiumPremium	brands	(in	this	context)	give	you	the	best	features	and	the	best	value.	They	provide	the	best	quality,	so	customers	pay	a	higher	price.	Premium	brands	are	more	sensitive	to	competitors	in	the	market	and	consistently	need	to	demonstrate	that	the	customer	gets	good	value	(even	though	its	still	at	a	higher	price	than	non-
premium	brands).PrestigePrestige	brands	are	for	the	upwardly	mobile;	the	power-seekers	who	want	to	associate	with	products	and	services	they	feel	elevate	them	above	others.	Prestige	is	100%	about	the	image	of	the	owner.ProsumerProsumer	brands	are	for	the	professional	consumer	the	connoisseur.	These	brands	are	about	total	performance;
theyre	the	very	best	of	their	breed	for	customers	that	are	passionate	or	obsessed	about	that	product	or	service.LuxuryLuxury	brands	dont	exist	to	meet	a	need	or	solve	a	problem.	Luxury	customers	arent	interested	in	value	for	money,	they	want	to	know	about	the	brands	heritage	and	uniqueness.	Luxury	brands	offer	the	highest	status	and	are
unattainable	to	almost	everyone.	When	something	is	available	at	a	world	record	price,	it	will	usually	be	from	a	luxury	brand.	Thats	the	whole	point.Credit	Price	MakerHow	to	build	a	Premium	brandSo	how	do	you	go	about	building	a	Premium	(or	Prestige/Prosumer/Luxury)	brand?There	are	several	strategies	you	need	to	adopt;1.	Limited
distributionPremium	brands	carefully	limit	where	and	how	products	and	services	are	available.Controlling	availability	is	one	way	to	use	the	psychology	of	scarcity.	Its	one	of	the	key	factors	that	influence	customers	decision	making.Premium	brands	also	carefully	consider	where	you	can	buy	their	products.	You	wont	find	Prada	handbags	for	sale	in
Tesco	because	it	doesnt	fit	the	image	that	brand	wants	to	portray.2.	Minimal	discountingPremium	brands	will	be	very	tight	on	pricing	and	wont	allow	their	product	to	be	sold	for	less	than	a	fixed	price.For	example,	Louis	Vuitton	never	discounts	(it	doesnt	even	have	an	outlet	store)	and	if	their	loyal	customers	want	one	of	their	designs,	they	need	to	get
in	quick,	as	they	often	sell	out	fast.Be	warned	if	youre	differentiating	your	brand	through	pricing,	as	soon	as	you	discount	youve	lost	that	point	of	difference.3.	Clear	value-added	propositionA	Premium	brand	(but	not	Prestige,	Prosumer	or	Luxury)	will	make	it	clear	what	value	the	customer	gets	from	its	products.And	dont	forget,	theres	a	big	difference
between	price	and	value.Price	is	what	you	pay;	value	is	what	you	get.	Warren	BuffettIf	you	want	to	position	yourself	as	a	premium	brand,	you	need	to	clearly	demonstrate	your	products	value	to	your	customers.4.	Premium	access	across	all	touchpointsPremium	brands	will	carefully	manage	every	aspect	of	how	the	brand	is	presented	at	every	single
point	they	come	into	contact	with	their	customer.Having	a	great	brand	identity	counts	for	nothing	if	youre	not	consistent	in	how	you	use	it.This	has	to	run	through	everything	your	customer	comes	into	contact	with	not	just	your	website,	brochure	and	marketing	material.Think	carefully	about	all	the	points	at	which	your	customer	sees	how	your	brand
is	presented;Where	they	buy	your	product,	if	its	not	directly	from	youHow	your	employees	look	and	act	in	face-to-face	situationsYour	vehicles	that	customers	might	see	out	on	the	roadForms	they	fill	in,	both	printed	and	onlineEven	how	you	serve	their	coffee	in	a	meeting	A	Bentley	Client	Lounge;	you	wont	get	your	coffee	from	a	vending	machine
here.5.	Thought	leadership	and	digital	presencePremium	brands	put	out	content	that	positions	them	as	market	leaders.They	share	thought-leadership	pieces	that	show	theyre	true	experts	in	their	field.	Their	content	is	well	considered	and	beautifully	presented.The	branding	of	all	the	aspects	of	their	digital	presence	is	consistent	and	their	digital
activity	is	constantly	on	message.Dont	fall	into	the	trap	of	thinking	you	can	leave	a	junior	member	of	staff	to	look	after	your	social	media	presence	just	because	theyre	young,	so	they	must	be	good	at	Instagram.Your	digital	profile	is	increasingly	becoming	your	number	one	presence;	it	needs	to	be	managed	properly.6.	Be	prepared	to	spend	on
marketing	to	support	your	premium	positioningPremium	brands	recognise	the	importance	of	marketing,	and	back	this	up	with	proper	investment.Smaller	businesses	will	typically	spend	8-10%	of	turnover	on	marketing*	and	will	have	a	solid	brand	and	marketing	strategy	in	place	to	make	sure	they	get	a	good	return	on	this	investment.*Source:
YouGovIf	8-10%	of	turnover	sounds	like	a	lot,	consider	what	impact	a	price	increase	of	just	10%	would	have	to	your	profitability,	made	possible	with	strong	positioning	and	branding:Credit:	Price	Maker7.	Long-term	strategy	maintain	your	premium	positionIf	youve	decided	to	position	yourself	as	a	premium	brand,	you	must	stick	with	that	strategy	over
the	long	term	if	you	want	it	to	succeed.If	you	decide	to	change	position,	do	it	for	the	right	long-term	reasons	because	youll	find	it	difficult	to	revert	to	Premium	once	youve	become	Budget.Remember	Thorntons?	Back	in	the	80s	and	90s	when	I	was	a	kid,	they	were	considered	a	Premium	brand.	I	remember	my	Mum	getting	very	excited	at	the	prospect
of	us	having	a	box	of	Thorntons	chocolates	at	Christmas.But	as	the	premium	chocolate	market	became	more	crowded,	Thorntons	no	longer	had	a	point	of	difference,	and	they	started	making	strategic	decisions	that	werent	aligned	with	being	a	premium	brand.Soon,	you	could	find	Thorntons	chocolates	for	sale	everywhere,	nearly	always	at	a	discount,
and	in	March	2021,	following	years	of	struggles,	it	finally	closed	the	last	of	its	own	stores	and	is	now	limited	to	trading	through	franchises,	supermarkets	and	online.	Probably	still	at	a	discount.Heed	this	cautionary	tale.8.	Brand	identityPremium	brands	understand	the	importance	of	getting	their	brand	identity	right,	and	are	well	aware	of	the	risks	of
getting	it	wrong.If	you	think	good	design	is	expensive,	you	should	look	at	the	cost	of	bad	design.	Dr	Ralf	Speth,	CEO	JaguarMitigate	these	risks	by	choosing	a	brand	design	agency	with	experience	of	working	at	the	premium	end	of	the	market.The	value	a	strong	brand	identity	can	deliver	to	your	business	will	represent	a	huge	return	on	your
investment.	Get	it	wrong	and	it	could	cost	you	big	time.How	we	can	helpPositioning	your	business	as	a	premium	brand	can	bring	great	rewards,	but	it	needs	to	be	thought	through	and	managed	properly.If	youd	like	to	find	out	how	we	could	help	you	with	your	positioning	and	brand	identity,	get	in	touch.If	youd	like	help	developing	a	pricing	strategy	to
support	your	premium	brand,	we	recommend	speaking	to	Mark	Peacock	at	Price	Maker.	By	Tayyaba	Rehman	&	Maham	Liaqat	Updated	on	April	27,	2024Premium	products	emphasize	superior	quality	or	features	at	a	higher	price,	whereas	prestige	items	are	associated	with	elite	status	and	often	exclusivity.Premium	often	describes	products	or	services
that	are	of	higher	quality	or	have	enhanced	features	compared	to	standard	options.	These	typically	come	at	a	higher	cost,	catering	to	consumers	looking	for	something	more	advanced	or	luxurious.	On	the	other	hand,	prestige	refers	to	the	high	standing	or	esteem	that	a	product	or	brand	holds,	usually	due	to	its	perceived	exclusivity	or	association	with
social	status.In	the	marketplace,	premium	can	apply	to	a	wide	range	of	products,	from	electronics	to	groceries,	indicating	an	upgrade	in	quality	or	functionality.	Whereas	prestige	is	more	commonly	associated	with	luxury	brands	or	products	that	not	only	offer	quality	but	also	a	symbolic	status	that	elevates	the	consumers	social	image.Companies	often
market	their	products	as	premium	by	highlighting	superior	materials,	advanced	technology,	or	additional	features	that	justify	a	higher	price	point.	Conversely,	prestige	products	are	marketed	through	associations	with	cultural	elite,	historical	significance,	or	a	unique	heritage	that	appeals	to	those	seeking	distinction.Consumers	choose	premium
options	when	they	want	a	product	that	performs	better	or	offers	more	compared	to	the	regular	offerings.	Whereas	prestige-seeking	consumers	are	often	driven	by	the	desire	for	exclusivity	and	status,	choosing	products	that	signal	a	certain	lifestyle	or	identity.While	premium	products	are	accessible	to	a	broad	audience	who	are	willing	to	pay	extra	for
quality,	prestige	products	target	a	narrower	market	segment,	often	catering	to	the	affluent	or	those	particularly	interested	in	niche	brands.Higher	quality	or	features	than	standard	options.Associated	with	high	status,	exclusivity.Generally	higher	than	average.Often	significantly	higher	than	premium	products.Consumers	seeking	quality	and
functionality.Consumers	seeking	status	and	exclusivity.Enhanced	features,	superior	materials.Heritage,	uniqueness,	elite	status.Broad,	for	those	willing	to	pay	more.More	exclusive,	often	limited	availability.A	classification	for	products	or	services	that	are	superior	in	quality	or	features.The	smartphone	model	features	a	premium	display	with	higher
resolution	and	brightness.Refers	to	products	or	brands	esteemed	for	their	perceived	exclusivity	and	high	social	status.She	only	buys	prestige	brands	of	makeup,	known	for	their	luxury	ingredients.Relating	to	a	product	sold	at	a	higher	price	due	to	its	enhanced	qualities.Premium	ice	cream	brands	often	use	real	vanilla	beans	and	high	butterfat
content.Implies	a	level	of	respect	or	admiration	for	a	brand	or	product	based	on	its	history	or	rarity.The	watch	is	considered	a	prestige	item,	given	its	century-old	manufacturing	legacy.Pertaining	to	the	top	tier	in	a	product	line	within	a	company.The	car	manufacturers	premium	models	include	advanced	driver-assistance	systems.Often	connected	to
items	that	are	highly	sought	after	but	rarely	seen.Members-only	clubs	offer	prestige	experiences	that	are	not	accessible	to	the	general	public.Describes	offerings	that	surpass	usual	expectations	in	comfort	or	convenience.Many	airlines	offer	premium	seating	with	extra	legroom	and	priority	boarding.Associated	with	products	or	services	that	offer
symbolic	value	beyond	their	functional	use.Driving	a	prestige	vehicle	often	conveys	a	sense	of	success	and	taste.Often	used	to	signify	a	product	designed	for	professional	or	enthusiast	markets.The	camera	is	priced	at	a	premium,	targeting	professional	photographers.Used	to	describe	products	that	are	influential	in	shaping	industry	trends	due	to	their
elite	status.The	designers	prestige	in	the	fashion	industry	often	sets	the	trends	for	others	to	follow.An	amount	to	be	paid	for	a	contract	of	insurance.The	level	of	respect	at	which	a	person	or	thing	is	regarded	by	others;	standingAn	act	that	boosted	his	prestige.A	sum	added	to	an	ordinary	price	or	chargeCustomers	are	reluctant	to	pay	a	premium	for
organic	fruitHer	accomplishments	lent	a	lot	of	prestige	to	the	college.Something	given	as	a	reward,	prize,	or	incentiveThe	Society	of	Arts	awarded	him	a	premiumGreat	respect	or	importanceDoctors	are	usually	treated	with	prestige.An	amount	paid	or	required,	often	as	an	installment	payment,	for	an	insurance	policy.The	quality	of	how	good	the
reputation	of	something	or	someone	is,	how	favourably	something	or	someone	is	regarded.Oxford	has	a	university	of	very	high	prestige.An	amount	paid	to	obtain	a	loan.Delusion;	illusion;	trick.An	interest	payment,	usually	on	a	regular	basis,	on	a	loan.Regarded	as	relatively	prestigious;	often,	considered	the	standard	language	or	language	variety,	or	a
part	of	such	a	variety.A	sum	of	money	or	bonus	paid	in	addition	to	a	regular	price,	salary,	or	other	amountMany	people	are	willing	to	pay	a	premium	to	live	near	the	ocean.(video	games)	To	start	over	at	an	earlier	point	in	a	video	game	with	some	type	of	bonus	or	reward.The	amount	at	which	something,	such	as	a	security	or	a	currency,	is	valued	above
its	initial	or	nominal	price.Delusion;	illusion;	trick.The	sophisms	of	infidelity,	and	the	prestiges	of	imposture.The	amount	at	which	a	securities	option	is	bought	or	sold.Weight	or	influence	derived	from	past	success;	expectation	of	future	achievements	founded	on	those	already	accomplished;	force	or	charm	derived	from	acknowledged	character	or
reputation.Something	offered	free	or	at	a	reduced	price	as	an	inducement	to	buy	something	elseOffered	the	backpack	as	a	premium	for	students	opening	new	bank	accounts.A	high	standing	achieved	through	success	or	influence	or	wealth	etc.;He	wanted	to	achieve	power	and	prestigeEmployers	put	a	premium	on	honesty	and	hard	work.(Archaic)
Payment	for	training	in	a	trade	or	profession.Of	superior	quality	or	valueSuperior	in	quality;	higher	in	price	or	value.(automotive)	High-end;	belonging	to	the	market	segment	between	mid-market	and	luxury.Something	offered	at	a	reduced	price	as	an	inducement	to	buy	something	else.A	bonus	paid	in	addition	to	normal	payments.(insurance)	The
amount	to	be	paid	for	an	insurance	policy.(finance)	The	amount	by	which	a	security's	value	exceeds	its	face	value.A	reward	or	recompense;	a	prize	to	be	won	by	being	before	another,	or	others,	in	a	competition;	reward	or	prize	to	be	adjudged;	a	bounty;	as,	a	premium	for	good	behavior	or	scholarship,	for	discoveries,	etc.To	think	it	not	the	necessity,
but	the	premium	and	privilege	of	life,	to	eat	and	sleep	without	any	regard	to	glory.The	law	that	obliges	parishes	to	support	the	poor	offers	a	premium	for	the	encouragement	of	idleness.Something	offered	or	given	for	the	loan	of	money;	bonus;	-	sometimes	synonymous	with	interest,	but	generally	signifying	a	sum	in	addition	to	the	capital.People	were
tempted	to	lend,	by	great	premiums	and	large	interest.A	sum	of	money	paid	to	underwriters	for	insurance,	or	for	undertaking	to	indemnify	for	losses	of	any	kind.A	sum	in	advance	of,	or	in	addition	to,	the	nominal	or	par	value	of	anything;	as,	gold	was	at	a	premium;	he	sold	his	stock	at	a	premium.A	fee	charged	for	exchanging	currenciesPayment	or
reward	(especially	from	a	government)	for	acts	such	as	catching	criminals	or	killing	predatory	animals	or	enlisting	in	the	militaryHaving	or	reflecting	superior	quality	or	value;Premium	gasoline	at	a	premium	priceA	smartphone	with	advanced	features	and	superior	build	quality	is	an	example	of	a	premium	product.Luxury	cars	from	brands	like	Ferrari
or	Bentley	are	examples	of	prestige	products.Companies	market	prestige	products	by	highlighting	their	unique	heritage,	exclusivity,	and	the	elite	status	they	confer.Prestige	products	are	not	only	high	in	quality	but	also	carry	a	sense	of	exclusivity	and	social	status.Most	luxury	products	qualify	as	prestige	due	to	their	exclusivity,	high	price,	and	status
symbol.Yes,	some	products	are	marketed	as	both	premium	and	prestige,	offering	top	quality	while	also	symbolizing	high	social	status.Consumers	buy	premium	products	for	their	enhanced	functionality,	superior	quality,	and	better	performance.Premium	products	offer	superior	quality	or	additional	features	compared	to	standard	options.Prestige
products	often	command	higher	prices	due	to	their	exclusivity,	brand	heritage,	and	the	status	they	confer	to	their	owners.The	target	market	for	premium	products	includes	consumers	who	value	quality	and	are	willing	to	pay	more	for	it.Yes,	premium	products	generally	cost	more	due	to	their	enhanced	features	and	superior	quality.Prestige	products
target	affluent	consumers	and	those	who	highly	value	exclusivity	and	status.Premium	products	are	more	accessible	than	prestige	products,	which	are	often	limited	in	availability.Yes,	owning	prestige	products	can	increase	an	individual's	perceived	social	status	due	to	their	symbolic	and	exclusive	nature.It	can	be	worth	paying	extra	for	a	premium
product	if	the	enhanced	quality	or	features	are	important	to	the	consumer.Tayyaba	Rehman	is	a	distinguished	writer,	currently	serving	as	a	primary	contributor	to	askdifference.com.	As	a	researcher	in	semantics	and	etymology,	Tayyaba's	passion	for	the	complexity	of	languages	and	their	distinctions	has	found	a	perfect	home	on	the	platform.	Tayyaba
delves	into	the	intricacies	of	language,	distinguishing	between	commonly	confused	words	and	phrases,	thereby	providing	clarity	for	readers	worldwide.	Maham	Liaqat	It	doesnt	matter	if	youre	an	audiophile	or	a	driving	enthusiast;	choosing	the	best	Audi	trim	level	can	be	overwhelming.	With	three	packages	to	choose	from	Premium,	Premium	Plus,	and
Prestige	its	tough	to	decipher	which	offers	the	most	bang	for	your	buck.	But	dont	worry;	we	got	you!	Well	break	down	each	trim	level	and	let	you	know	what	amenities	they	offer	so	that	you	can	choose	which	fits	you.	So,	without	further	ado:	Audi	Premium	vs.	Premium	Plus	vs.	Prestige	Which	Is	Best?	Let	us	introduce	you	to	the	three	different	trim
levels	of	Audi:	Premium,	Premium	Plus,	and	Prestige.	These	three	trims	might	share	the	same	Audi	DNA,	but	each	brings	its	unique	blend	of	features	and	personality	to	the	table.	Premium	is	the	lowest-end	Audi	trim;	Premium	Plus	adds	some	additional	features,	while	the	Prestige	trim	is	the	top-of-the-line	model.	Here	is	a	side-by-side	comparison
table	of	the	Premium,	Premium	Plus,	and	Prestige	trim	levels	for	the	Audi	Q5:	FeaturePremium	(Starting	at	$44,200)Premium	Plus	(Starting	at	$49,400)Prestige	(Starting	at	$54,900)7-speed	S-Tronic	automatic	transmissionStandardStandardStandardquattro	all-wheel	drive	systemStandardStandardStandard18-inch	wheelsStandardN/AN/A19-inch
wheelsOptionalStandardStandardLane	departure	warningStandardStandardStandardLED	headlightsStandardStandardStandardLeather	seatsStandardStandardStandardAudi	adaptive	cruise	controlStandardStandardStandardThree-zone	automatic	climate	controlStandardStandardStandardHeated	front	seatsStandardStandardStandardAudi	pre	sense
cityStandardStandardStandardRear-view	cameraStandardStandardStandardLane	departure	warningStandardStandardStandardAudi	smartphone	interfaceStandardStandardStandard7-inch	color	displayStandardN/AN/APanoramic	sunroofOptionalStandardStandardAudi	advanced	keyOptionalStandardStandardHeated	steering
wheelOptionalStandardStandardMemory	for	drivers	seat	and	mirrorsOptionalStandardStandardBang	&	Olufsen	sound	systemN/AStandardStandardAudi	virtual	cockpit	plusN/AStandardStandardAudi	active	lane	assistN/AStandardStandardPower	tailgateN/AStandardStandardAudi	drive	selectN/AStandardStandardTop-view	camera
systemN/AStandardStandardVentilated	front	sports	seatsN/AOptionalStandardAudi	MMI	Navigation	plusN/AOptionalStandardMatrix-design	LED	headlights	with	washersN/AN/AStandardHead-up	displayN/AN/AStandardPark	assistN/AN/AStandardHeated	and	cooled	front	cup	holderN/AN/AStandardRear-view	mirror	with	digital	compass	and	toll
moduleN/AN/AStandardLED	interior	lighting	plusN/AN/AStandardHeated	rear	seatsN/AN/AStandardMetallic	paintOptionalOptionalOptionalRear	side	thoracic	airbagsOptionalOptionalOptional	We	hope	this	table	helps	you	understand	the	differences	between	the	three	trim	levels!	Additionally,	heres	our	at-a-glance	take	on	Audis	Premium,	Premium
Plus,	and	Prestige	packages:	Premium.	Though	it	may	be	the	base	package,	its	anything	but	basic.	With	plenty	of	standard	features	and	a	lower	price,	its	perfect	for	those	who	want	the	Audi	experience	without	all	the	extravagant	bells	and	whistles.	Premium	Plus.	This	trim	takes	everything	you	love	about	the	Premium	and	kicks	it	up	a	notch,	adding
features	like	a	Bang	&	Olufsen	sound	system	and	Audis	virtual	cockpit.	If	youre	looking	for	a	sweet	spot	between	luxury	and	affordability,	the	Premium	Plus	package	is	a	great	choice.	Prestige.	This	top-tier	trim	adds	all	of	Audis	exclusive	features,	including	matrix-design	LED	headlights,	ventilated	front	sports	seats,	a	head-up	display,	and	more.	The
Prestige	trim	is	excellent	if	you	want	the	ultimate	Audi	experience	and	dont	mind	dropping	a	few	extra	dollars.	Now,	we	will	discuss	each	of	these	Audi	trim	levels	in	more	depth!	Lets	begin	with	Audis	entry-level	trim:	Premium.	Dont	let	the	entry-level	label	fool	you,	though.	It	may	be	the	most	affordable	option,	starting	at	$44,200	for	the	Audi	Q5,	but
it	still	holds	to	its	Premium	name.	Climb	into	the	drivers	seat,	and	youll	find	an	array	of	standard	features.	The	7-speed	S-Tronic	automatic	transmission	and	quattro	all-wheel	drive	system	ensure	you	glide	down	the	road	safely	and	comfortably.	Youll	also	enjoy	the	18-inch	wheels	and	LED	headlights,	which	look	fabulous	and	light	up	the	road	perfectly
in	all	conditions.	And	lets	not	forget	about	the	leather	seats	that	wrap	you	in	a	warm	embrace	while	the	three-zone	automatic	climate	control	keeps	you	cool,	calm,	and	collected.	Pros	of	the	Audi	Premium	trim?	For	starters,	its	easier	on	your	wallet	than	the	alternatives.	Youll	still	enjoy	a	luxurious	driving	experience	without	breaking	the	bank.	Safety
and	technology	come	standard,	too,	with	Audi	pre	sense	city,	lane	departure	warning,	a	rear-view	camera,	and	a	7-inch	color	display.	However,	the	Premium	trim	does	have	its	limitations.	With	fewer	customization	options	and	some	high-end	features	only	available	as	optional	extras,	you	might	feel	a	twinge	of	FOMO	(fear	of	missing	out)	compared	to
the	Premium	Plus	and	Prestige	packages.	So,	who	is	the	ideal	buyer	for	the	Audi	Premium	trim?	Picture	a	savvy,	budget-conscious	individual	who	still	wants	a	taste	of	that	luxurious	Audi	lifestyle.	Theyre	not	too	concerned	with	having	all	the	latest	gadgets	but	still	look	for	a	driving	experience	thats	smooth,	stylish,	and	undeniably	Audi.	If	this	sounds
like	you,	congratulations	the	Premium	trim	might	be	your	perfect	match!	Now,	lets	focus	on	the	middle	option:	Audi	Premium	Plus.	The	Premium	Plus	trim	takes	everything	from	the	Premium	trim	and	adds	many	extra	features	thatll	make	you	wonder	how	you	ever	lived	without	them.	For	example,	the	Premium	Plus	trim	trades	the	18-inch	wheels	for	a
more	mature	set	of	19-inch	wheels.	As	you	step	inside,	the	panoramic	sunroof	greets	you	with	a	breathtaking	sky	view,	and	the	Audi	advanced	key	lets	you	feel	like	a	secret	agent	whenever	you	start	the	car.	The	heated	steering	wheel	and	memory	function	for	the	drivers	seat	and	mirrors	take	comfort	and	convenience	to	a	whole	new	level.	For
audiophiles,	the	Bang	&	Olufsen	sound	system	is	standard	on	this	trim.	Plus,	youll	enjoy	the	added	benefits	of	Audis	virtual	cockpit,	a	top-view	camera	system,	and	a	power	tailgate.	The	Premium	Plus	trims	main	advantage	is	its	ability	to	balance	luxury	and	price.	Youll	enjoy	an	extensive	list	of	features	without	going	full-on	Hollywood	on	your	bank
account!	However,	some	high-end	elements	are	still	optional	or	not	even	available.	For	instance,	if	you	would	like	features	like	matrix-design	LED	headlights	with	washers,	a	head-up	display,	or	heated	rear	seats,	youll	have	no	choice	but	to	opt	for	a	Prestige	trim.	The	ideal	buyer	for	the	Audi	Premium	Plus	trim	is	someone	who	looks	for	more	luxury,
technology,	and	comforts	than	the	Premium	trim	offers	but	doesnt	want	to	go	all-out	with	the	Prestige	trim.	So,	if	youre	looking	for	the	just	right	combination	of	features	and	affordability,	the	Premium	Plus	trim	might	be	your	best	choice.	Audi	Prestige	is	the	most	luxurious	Audi	trim	level.	If	youre	ready	to	embrace	the	complete	Audi	experience,	a
Prestige	model	will	sweep	you	off	your	feet!	Audi	Prestige	includes	matrix-design	LED	headlights	(complete	with	washers)	and	ventilated	front	sports	seats,	ensuring	you	look	and	feel	like	a	VIP.	The	head-up	display	projects	crucial	information	right	onto	your	windshield.	And	with	park	assist,	heated	rear	seats,	and	LED	interior	lighting,	your	Audi
becomes	an	oasis	of	comfort	and	convenience.	The	pros	of	choosing	the	Prestige	trim	are	evident:	youll	enjoy	the	absolute	best	that	Audi	offers	in	terms	of	features	and	luxury!	However,	these	benefits	come	at	a	price,	and	the	Prestige	trim	is	undoubtedly	the	most	expensive	option	out	of	the	three	trim	levels.	So,	if	youre	on	a	budget,	you	might	have	to
think	twice	before	committing	to	the	Prestige	package.	The	ideal	buyer	for	the	Audi	Prestige	trim	is	someone	who	refuses	to	settle	for	anything	less	than	the	best.	Theyre	willing	to	splurge	on	the	ultimate	Audi	experience,	complete	with	all	the	bells,	whistles,	and	jaw-dropping	features	that	come	with	it.	If	this	sounds	like	you,	congratulations	Audi
Prestige	is	your	perfect	pick!	Readers	tip:	Is	Audi	Care	Worth	It?	(9	Pros	and	Cons	for	2025)	If	youre	deciding	between	Audi	Premium	or	Premium	Plus,	let	us	help	you!	The	main	difference	between	Audi	Premium	and	Premium	Plus	is	that	the	Premium	trim	offers	a	more	budget-friendly	version	of	the	Audi	experience,	while	the	Premium	Plus	offers	a
more	extensive	list	of	standard	features,	including	the	virtual	cockpit	and	the	Bang	&	Olufsen	sound	system.	Regarding	key	features,	Premium	and	Premium	Plus	share	a	solid	foundation,	including	the	7-speed	S-Tronic	automatic	transmission,	quattro	all-wheel	drive	system,	LED	headlights,	leather	seats,	and	a	suite	of	safety	features.	However,	the
Premium	Plus	spices	things	up	with	standard	19-inch	wheels,	a	panoramic	sunroof,	Audi	advanced	key,	a	heated	steering	wheel,	Bang	&	Olufsen	sound	system,	Audi	virtual	cockpit	plus,	and	a	top-view	camera	system.	When	it	comes	to	price,	the	Premium	trim	starts	at	$44,200,	while	the	Premium	Plus	raises	the	stakes	with	a	starting	price	of	$49,400.
With	a	$5,200	price	difference,	youll	need	to	decide	if	the	additional	features	in	the	Premium	Plus	are	worth	the	extra	investment.	So,	which	one	is	better?	The	answer	depends	on	your	priorities	and	your	wallet.	The	Premium	trim	is	an	excellent	choice	if	youre	after	a	comfortable,	luxurious	ride	without	spending	too	much.	However,	the	Premium	Plus
might	be	better	if	youre	willing	to	spend	a	bit	more	for	that	extra	layer	of	luxury	and	convenience.	Now	were	down	to	the	ultimate	showdown:	Audi	Premium	Plus	vs.	Prestige.	Which	one	is	right	for	you?	The	main	difference	between	Audi	Premium	Plus	and	Prestige	is	that	the	Premium	Plus	offers	a	well-balanced	blend	of	luxury	and	affordability,	while
the	Prestige	trim	goes	all	out,	providing	the	ultimate	Audi	experience	with	top-tier	features.	When	comparing	the	key	features,	Premium	Plus	and	Prestige	share	many	luxurious	amenities.	However,	the	Prestige	trim	takes	the	Audi	experience	to	the	next	level	with	features	like	matrix-design	LED	headlights	with	washers,	a	head-up	display,	park	assist,
heated	rear	seats,	and	LED	interior	lighting.	Not	to	mention	the	ventilated	front	sports	seats,	which	keep	you	cool	under	pressure.	In	terms	of	price,	the	Premium	Plus	starts	at	$49,400,	while	the	Prestige	enters	the	scene	with	a	starting	price	of	$54,900.	With	a	$5,500	difference,	youll	have	to	ponder	if	the	added	extravagance	of	the	Prestige	trim	is
worth	the	extra	cash.	Once	again,	the	better	one	depends	on	your	personal	preferences	and	how	deep	your	pockets	are.	If	youre	seeking	a	luxurious	and	feature-packed	ride	without	completely	emptying	your	bank	account,	the	Premium	Plus	is	a	fantastic	option.	However,	if	money	is	no	object	and	you	want	to	indulge	in	the	finest	Audi	has	to	offer,	the
Prestige	trim	is	ready	to	roll	out	the	red	carpet	for	you!	Interesting	read:	The	Ultimate	Audi	Guide:	Every	Model	Explained	For	2025!	As	we	end	our	article,	remember	that	the	decision	ultimately	lies	in	your	hands.	Whether	youre	more	budget-conscious	or	a	big	spender,	theres	an	Audi	out	there	thats	perfect	for	you.	Catering	to	different	needs	and
preferences	is	precisely	why	Audi	designed	these	trim	levels!	Its	just	like	Audis	A,	S,	and	RS	series	for	various	performance	needs.	Let	us	know	which	trim	level	is	your	favorite	in	the	comments	below,	and	have	a	great	rest	of	your	day!	When	you	are	looking	at	used	or	new	Audis,	trim	levels	can	get	quite	confusing.	For	example.	when	we	search	for	a
used	Audi	Q5,	the	first	three	listings	read:	2018	Audi	Q5	2.0T	Prestige,	2015	Audi	Q5	2.0T	Premium	Plus,	2019	Audi	Q5	2.0T	Premium	Plus,	and	2019	Audi	Q5	2.0T	Premium.	So	what	is	exactly	Premium,	Premium	Plus,	and	Prestige?	They	are	trim	levels	that	Audi	offers	on	all	of	their	vehicles.	In	this	article,	we	will	be	going	over	the	differences
between	Premium	vs	Premium	Plus	vs	Prestige.It	can	be	difficult	to	tell	apart	from	the	outside,	but	there	are	a	few	things	you	could	look	for.	Wheels	are	a	big	difference	from	Premium	to	Premium	Plus	or	Prestige.	Typically	a	Premium	will	not	have	a	panoramic	sunroof	unless	you	pay	an	extra	$2,000.	LED	Headlights,	LED	taillights,	and	a	hands-free
liftgate	is	among	other	things	that	would	be	a	noticeable	difference	on	the	exterior.	However,	youll	be	able	to	tell	when	you	see	the	interior	or	get	behind	the	wheel	to	drive	it.	The	interiors	and	tech	inside	of	a	Premium	vs	a	Prestige	are	vastly	different.Vehicles	This	Applies	To:Q3Q4	e-tronQ5/SQ5Q7/SQ7Q8/SQ8e-
tronA3/S3A4/S4A5/S5A6/S6A7/S7A8/S8The	higher-end	luxury	or	performance	vehicles	like	the	2022	TT	or	R8,	do	not	have	trim	levels	because	they	come	with	all	of	the	bells	and	whistles	already.	In	some	form	or	another,	almost	every	Audi	vehicle	has	one	of	these	trim	levels.	However,	not	all	of	them	have	a	choice	of	all	3.	Some	could	only	offer	Audi
premium	vs	premium	plus,	while	others	could	offer	premium	vs	premium	plus	vs	prestige.	So	lets	get	into	the	differences.Audi	Premium	vs	Premium	Plus	vs	PrestigeSince	you	already	know	that	these	are	Audi	trims,	lets	go	a	little	more	in-depth	to	help	you	choose	which	you	would	like.	Audi	Premium	is	going	to	be	the	base	edition	or	entry-level,
Premium	Plus	is	the	mid-level	trim,	while	Prestige	is	the	highest-level	trim	for	Audi	vehicles.	Something	that	makes	this	a	little	difficult	is	that	the	Premium,	Premium	Plus,	and	Prestige	tier	is	not	consistent,	but	close,	for	all	Audi	vehicles.	Therefore,	we	will	be	covering	the	2022	Audi	Q5	as	an	example.Audi	Premium	Q5To	begin	with,	the	base-level
trim	for	the	Audi	Q5	starts	at	$43,300	and	offers	three	different	engines:	40	TFSI,	45	TFSI	($45,800),	and	a	55	TFSI	Hybrid	($55,400).	Standard	features	that	are	found	on	the	Audi	Premium	Q5:Apple	CarPlay	and	Android	AutoAudi	Connect	CareAudi	drive	selectLane	departure	warningAudi	side	assist10.1-inch	touch	screenLeather	seatsTri-zone
climate	control18	5-arm-star	design	wheels	with	all-season	tiresAudi	pre	sense	technologyAudi	Premium	Plus	Q5The	mid-level	trim	for	the	Audi	Q5	starts	at	$48,300	and	also	offers	the	same	three	engines:	40	TFSI,	45	TFSI	($50,800),	and	a	55	TFSI	Hybrid	($59,500).	The	Audi	Premium	Plus	trim	includes	everything	in	the	Premium	trim	plus	these
other	standard	features:Heated	steering	wheel	with	hands-on	detectionAdaptive	cruise	controlActive	lane	assistTraffic	jam	assistAudi	phone	boxAudi	virtual	cockpit	plusPower	panoramic	sunroofAudi	advanced	keyAuto-dimming,	power-folding	mirrorsTop	view	camera	system19	5-arm-pylon	design,	matte	titanium	wheels	with	235/55	R19	all-season
tiresAudi	Prestige	Q5The	highest-level	trim	for	the	Audi	Q5	starts	at	$54,000	and	also	offers	the	same	three	engines:	40	TFSI,	45	TFSI	($56,500),	and	a	55	TFSI	Hybrid	($64,800).	The	Audi	Premium	Plus	trim	includes	everything	in	the	Premium	Plus	trim	plus	these	other	standard	features:LED	headlights	with	headlight	washersA/C	front	seatsHUD
(Heads-up	display)	with	traffic	sign	recognitionUpgraded	3D	sound	systemAudi	MMI	navigation	packageRear	window	sunshadesAll	trims	are	available	with	Audis	quattro	AWD	system	and	all	the	engined	are	equipped	with	a	7-speed	S	Tronic	dual-clutch	automatic	transmission.Audi	Trim	Levels	ConcludedWe	hope	the	information	assists	you	in
understanding	Audis	trim	levels	and	whats	included.	In	short,	Audi	premium	is	the	entry-level	trim,	Audi	Premium	Plus	is	the	mid-level	trim,	and	Audi	Prestige	is	the	highest	and	most	luxurious	trim.	Some	vehicles	only	have	Audi	Premium	vs	Premium	Plus,	some	have	Premium	Plus	vs	Prestige,	while	others	have	the	option	of	all	three.	If	you	happen	to
have	any	questions	regarding	a	certain	vehicle	trim	level,	let	us	know	in	the	comments	below	and	we	will	assist	in	any	way	possible.	Pop	quiz,	hotshot	which	of	these	famous	brands	is	a	Premium	brand?Ill	tell	you	the	answers	in	a	minute,	but	before	I	do,	I	want	to	share	some	of	the	reasons	businesses	choose	to	position	themselves	as	premium	brands,
and	lift	the	lid	on	the	strategies	you	need	to	adopt	if	you	want	to	do	the	same.Although	its	not	right	for	every	business	after	all,	if	every	brand	was	premium	then	EasyJet,	Lidl	and	Aldi	and	Primark	wouldnt	exist	there	are	plenty	of	good	reasons	why	brands	want	to	position	themselves	at	the	premium	end	of	the	spectrum.But	what	a	lot	of	people	dont
realise	is	that,	when	you	get	high	up	into	the	brand	stratosphere,	there	are	actually	several	subtle	but	important	sub-layers,	and	the	differences	between	them	are	more	significant	than	you	might	think.The	cost	of	misaligning	your	brand	with	its	audience	at	this	end	of	the	market	can	be	huge	as	some	very	big	names	have	found	out	for	themselves.So,
whats	the	difference,	and	what	do	you	need	to	do	if	you	want	to	position	yourself	as	a	premium	brand?Why	businesses	want	to	position	themselves	as	Premium	brandsLets	start	by	looking	at	why	brands	want	to	be	seen	as	Premium	in	the	first	place;1.	PositioningIf	youve	got	a	product	thats	more	expensive	than	your	rivals,	but	essentially	does	the
same	job,	how	are	you	going	to	persuade	customers	to	choose	yours?What	will	make	your	target	customer	spend	more	of	their	hard-earned	cash	on	your	product	when	someone	else	is	selling	something	not	that	different	for	half	the	price?You	need	to	show	them	theres	a	difference.And	thats	what	Positioning	is	all	about.You	probably	recognise	some	of
these	brands.	You	may	even	buy	them	yourself.All	the	premium-priced	products	have	cheaper	alternatives,	so	why	would	you	choose	to	pay	more	for	them?Why	do	customers	pay	so	much	more	for	one	than	the	other?These	brands	have	all	done	a	great	job	in	demonstrating	a	difference	(real	or	perceived)	to	their	competitors.	You	may	notice	how	the
more	expensive	brands	highlight	what	makes	the	product	special;	that	its	organic,	wheres	its	made	or	where	the	ingredients	come	from.	This	is	all	designed	to	show	that	its	better	than	its	cheaper	rival.	Youll	also	see	how	the	packagings	been	designed	to	appear	artisan,	and	to	appeal	to	a	particular	audience.If	your	product	or	service	is	more
expensive	than	your	competitors,	you	need	to	position	yourselves	as	having	a	clear	difference	worth	paying	for.	Premium	brands	also	often	enjoy	high	levels	of	brand	loyalty.Customers	like	to	be	associated	with	successful	brands	(or	if	you	prefer,	brands	that	successful	people	would	choose).All	these	brands	have	a	fierce	following	within	their
customer	baseStrong	brand	loyalty	can	bring	lots	of	benefits:Increased	Customer	Lifetime	ValueCompetitive	advantageOpportunities	to	up-sell	and	cross-sell	3.	PricingPositioning	your	business	as	a	premium	brand	is	vital	to	support	higher	prices.And,	as	our	good	friends	at	Price	Maker	will	tell	youThe	right	pricing	strategy	is	the	#1	way	to	increase
profit.Credit:	Price	MakerSmarter	pricing	helps	businesses	differentiate	their	products	from	the	competition.And	having	the	right	brand	identity	goes	hand	in	hand	with	this.Look	at	the	two	pairs	of	products	below.These	products	are	not	wildly	different.	In	a	blind	test,	to	many	people	there	wouldnt	be	any	noticeable	difference.So	why	do	customers
pay	so	much	more	for	one	than	the	other?Because	one	is	positioned	as	a	premium	brand.	Customers	perceive	that	its	better	quality,	and	as	a	result	are	prepared	to	pay	more	for	it.4.	Customers	like	being	part	of	a	communityA	bit	like	brand	loyalty,	when	customers	associate	themselves	with	their	favourite	brands,	they	feel	like	theyre	part	of	a
community.And	premium	brands	are	very	good	at	building	a	sense	of	belonging.Harley	Davidson,	Lululemon	and	Apple	are	all	brands	that	give	a	strong	sense	of	belonging	to	a	community.When	customers	feel	like	theyre	part	of	a	community	or	tribe,	theyll	also	be	far	more	likely	to	talk	positively	to	friends	and	family	about	you.	They	become	a	Brand
Ambassador	and	help	bring	more	customers	to	your	door	as	a	result.5.	Customers	like	brands	to	reflect	who	they	(think	they)	areWe	all	look	for	brands	that	we	feel	reflect	us	as	individuals	and,	in	many	cases,	we	choose	premium	brands	because	it	makes	us	feel	successful	(or	cool,	or	independent,	or	however	we	want	to	appear).Premium	brands	take
great	care	in	how	they	present	themselves	to	reinforce	this	feeling;	in	their	choice	of	images,	tone	of	voice	and	language	and	even	celebrity	endorsements.Left	to	right:	Roger	Feder	and	Rolex,	Lewis	Hamilton	and	Tommy	Hilfiger,	LeBron	James	and	BeatsThe	sub-layers	of	high-end	brandsSo,	how	did	you	do	with	our	quiz?The	answer	is	that	NONE	of
the	brands	mentioned	at	the	top	of	this	article	are	technically	Premium	brands.There	are	actually	FOUR	different	flavours	of	premium,	and	if	you	dont	understand	the	differences	between	them,	when	it	comes	to	your	branding,	you	could	be	making	a	costly	mistake.The	four	different	categories	are:PremiumPrestigeProsumerLuxuryFor	the	record,	the
three	brands	I	mentioned	before	are	categorised	as	follows:PorschePatek	PhillipePradaPrestigeLuxuryPrestigeAnd	heres	why	its	important	to	know	the	difference;The	needs	of	customers	who	buy	luxury	brands	are	significantly	different	to	those	of	customers	who	buy	Premium	or	Prestige	brands.If	you	position	yourselves	as	one,	but	you	behave	like
one	of	the	others,	it	just	aint	gonna	work.Premium	vs	Prestige	vs	Prosumer	vs	Luxury	whats	the	difference?Credit:	Price	MakerPremiumPremium	brands	(in	this	context)	give	you	the	best	features	and	the	best	value.	They	provide	the	best	quality,	so	customers	pay	a	higher	price.	Premium	brands	are	more	sensitive	to	competitors	in	the	market	and
consistently	need	to	demonstrate	that	the	customer	gets	good	value	(even	though	its	still	at	a	higher	price	than	non-premium	brands).PrestigePrestige	brands	are	for	the	upwardly	mobile;	the	power-seekers	who	want	to	associate	with	products	and	services	they	feel	elevate	them	above	others.	Prestige	is	100%	about	the	image	of	the
owner.ProsumerProsumer	brands	are	for	the	professional	consumer	the	connoisseur.	These	brands	are	about	total	performance;	theyre	the	very	best	of	their	breed	for	customers	that	are	passionate	or	obsessed	about	that	product	or	service.LuxuryLuxury	brands	dont	exist	to	meet	a	need	or	solve	a	problem.	Luxury	customers	arent	interested	in	value
for	money,	they	want	to	know	about	the	brands	heritage	and	uniqueness.	Luxury	brands	offer	the	highest	status	and	are	unattainable	to	almost	everyone.	When	something	is	available	at	a	world	record	price,	it	will	usually	be	from	a	luxury	brand.	Thats	the	whole	point.Credit	Price	MakerHow	to	build	a	Premium	brandSo	how	do	you	go	about	building	a
Premium	(or	Prestige/Prosumer/Luxury)	brand?There	are	several	strategies	you	need	to	adopt;1.	Limited	distributionPremium	brands	carefully	limit	where	and	how	products	and	services	are	available.Controlling	availability	is	one	way	to	use	the	psychology	of	scarcity.	Its	one	of	the	key	factors	that	influence	customers	decision	making.Premium
brands	also	carefully	consider	where	you	can	buy	their	products.	You	wont	find	Prada	handbags	for	sale	in	Tesco	because	it	doesnt	fit	the	image	that	brand	wants	to	portray.2.	Minimal	discountingPremium	brands	will	be	very	tight	on	pricing	and	wont	allow	their	product	to	be	sold	for	less	than	a	fixed	price.For	example,	Louis	Vuitton	never	discounts
(it	doesnt	even	have	an	outlet	store)	and	if	their	loyal	customers	want	one	of	their	designs,	they	need	to	get	in	quick,	as	they	often	sell	out	fast.Be	warned	if	youre	differentiating	your	brand	through	pricing,	as	soon	as	you	discount	youve	lost	that	point	of	difference.3.	Clear	value-added	propositionA	Premium	brand	(but	not	Prestige,	Prosumer	or
Luxury)	will	make	it	clear	what	value	the	customer	gets	from	its	products.And	dont	forget,	theres	a	big	difference	between	price	and	value.Price	is	what	you	pay;	value	is	what	you	get.	Warren	BuffettIf	you	want	to	position	yourself	as	a	premium	brand,	you	need	to	clearly	demonstrate	your	products	value	to	your	customers.4.	Premium	access	across
all	touchpointsPremium	brands	will	carefully	manage	every	aspect	of	how	the	brand	is	presented	at	every	single	point	they	come	into	contact	with	their	customer.Having	a	great	brand	identity	counts	for	nothing	if	youre	not	consistent	in	how	you	use	it.This	has	to	run	through	everything	your	customer	comes	into	contact	with	not	just	your	website,
brochure	and	marketing	material.Think	carefully	about	all	the	points	at	which	your	customer	sees	how	your	brand	is	presented;Where	they	buy	your	product,	if	its	not	directly	from	youHow	your	employees	look	and	act	in	face-to-face	situationsYour	vehicles	that	customers	might	see	out	on	the	roadForms	they	fill	in,	both	printed	and	onlineEven	how
you	serve	their	coffee	in	a	meeting	A	Bentley	Client	Lounge;	you	wont	get	your	coffee	from	a	vending	machine	here.5.	Thought	leadership	and	digital	presencePremium	brands	put	out	content	that	positions	them	as	market	leaders.They	share	thought-leadership	pieces	that	show	theyre	true	experts	in	their	field.	Their	content	is	well	considered	and
beautifully	presented.The	branding	of	all	the	aspects	of	their	digital	presence	is	consistent	and	their	digital	activity	is	constantly	on	message.Dont	fall	into	the	trap	of	thinking	you	can	leave	a	junior	member	of	staff	to	look	after	your	social	media	presence	just	because	theyre	young,	so	they	must	be	good	at	Instagram.Your	digital	profile	is	increasingly
becoming	your	number	one	presence;	it	needs	to	be	managed	properly.6.	Be	prepared	to	spend	on	marketing	to	support	your	premium	positioningPremium	brands	recognise	the	importance	of	marketing,	and	back	this	up	with	proper	investment.Smaller	businesses	will	typically	spend	8-10%	of	turnover	on	marketing*	and	will	have	a	solid	brand	and
marketing	strategy	in	place	to	make	sure	they	get	a	good	return	on	this	investment.*Source:	YouGovIf	8-10%	of	turnover	sounds	like	a	lot,	consider	what	impact	a	price	increase	of	just	10%	would	have	to	your	profitability,	made	possible	with	strong	positioning	and	branding:Credit:	Price	Maker7.	Long-term	strategy	maintain	your	premium	positionIf
youve	decided	to	position	yourself	as	a	premium	brand,	you	must	stick	with	that	strategy	over	the	long	term	if	you	want	it	to	succeed.If	you	decide	to	change	position,	do	it	for	the	right	long-term	reasons	because	youll	find	it	difficult	to	revert	to	Premium	once	youve	become	Budget.Remember	Thorntons?	Back	in	the	80s	and	90s	when	I	was	a	kid,	they
were	considered	a	Premium	brand.	I	remember	my	Mum	getting	very	excited	at	the	prospect	of	us	having	a	box	of	Thorntons	chocolates	at	Christmas.But	as	the	premium	chocolate	market	became	more	crowded,	Thorntons	no	longer	had	a	point	of	difference,	and	they	started	making	strategic	decisions	that	werent	aligned	with	being	a	premium
brand.Soon,	you	could	find	Thorntons	chocolates	for	sale	everywhere,	nearly	always	at	a	discount,	and	in	March	2021,	following	years	of	struggles,	it	finally	closed	the	last	of	its	own	stores	and	is	now	limited	to	trading	through	franchises,	supermarkets	and	online.	Probably	still	at	a	discount.Heed	this	cautionary	tale.8.	Brand	identityPremium	brands
understand	the	importance	of	getting	their	brand	identity	right,	and	are	well	aware	of	the	risks	of	getting	it	wrong.If	you	think	good	design	is	expensive,	you	should	look	at	the	cost	of	bad	design.	Dr	Ralf	Speth,	CEO	JaguarMitigate	these	risks	by	choosing	a	brand	design	agency	with	experience	of	working	at	the	premium	end	of	the	market.The	value	a
strong	brand	identity	can	deliver	to	your	business	will	represent	a	huge	return	on	your	investment.	Get	it	wrong	and	it	could	cost	you	big	time.How	we	can	helpPositioning	your	business	as	a	premium	brand	can	bring	great	rewards,	but	it	needs	to	be	thought	through	and	managed	properly.If	youd	like	to	find	out	how	we	could	help	you	with	your
positioning	and	brand	identity,	get	in	touch.If	youd	like	help	developing	a	pricing	strategy	to	support	your	premium	brand,	we	recommend	speaking	to	Mark	Peacock	at	Price	Maker.	Pop	quiz,	hotshot	which	of	these	famous	brands	is	a	Premium	brand?Ill	tell	you	the	answers	in	a	minute,	but	before	I	do,	I	want	to	share	some	of	the	reasons	businesses
choose	to	position	themselves	as	premium	brands,	and	lift	the	lid	on	the	strategies	you	need	to	adopt	if	you	want	to	do	the	same.Although	its	not	right	for	every	business	after	all,	if	every	brand	was	premium	then	EasyJet,	Lidl	and	Aldi	and	Primark	wouldnt	exist	there	are	plenty	of	good	reasons	why	brands	want	to	position	themselves	at	the	premium
end	of	the	spectrum.But	what	a	lot	of	people	dont	realise	is	that,	when	you	get	high	up	into	the	brand	stratosphere,	there	are	actually	several	subtle	but	important	sub-layers,	and	the	differences	between	them	are	more	significant	than	you	might	think.The	cost	of	misaligning	your	brand	with	its	audience	at	this	end	of	the	market	can	be	huge	as	some
very	big	names	have	found	out	for	themselves.So,	whats	the	difference,	and	what	do	you	need	to	do	if	you	want	to	position	yourself	as	a	premium	brand?Why	businesses	want	to	position	themselves	as	Premium	brandsLets	start	by	looking	at	why	brands	want	to	be	seen	as	Premium	in	the	first	place;1.	PositioningIf	youve	got	a	product	thats	more
expensive	than	your	rivals,	but	essentially	does	the	same	job,	how	are	you	going	to	persuade	customers	to	choose	yours?What	will	make	your	target	customer	spend	more	of	their	hard-earned	cash	on	your	product	when	someone	else	is	selling	something	not	that	different	for	half	the	price?You	need	to	show	them	theres	a	difference.And	thats	what
Positioning	is	all	about.You	probably	recognise	some	of	these	brands.	You	may	even	buy	them	yourself.All	the	premium-priced	products	have	cheaper	alternatives,	so	why	would	you	choose	to	pay	more	for	them?Why	do	customers	pay	so	much	more	for	one	than	the	other?These	brands	have	all	done	a	great	job	in	demonstrating	a	difference	(real	or
perceived)	to	their	competitors.	You	may	notice	how	the	more	expensive	brands	highlight	what	makes	the	product	special;	that	its	organic,	wheres	its	made	or	where	the	ingredients	come	from.	This	is	all	designed	to	show	that	its	better	than	its	cheaper	rival.	Youll	also	see	how	the	packagings	been	designed	to	appear	artisan,	and	to	appeal	to	a
particular	audience.If	your	product	or	service	is	more	expensive	than	your	competitors,	you	need	to	position	yourselves	as	having	a	clear	difference	worth	paying	for.	Premium	brands	also	often	enjoy	high	levels	of	brand	loyalty.Customers	like	to	be	associated	with	successful	brands	(or	if	you	prefer,	brands	that	successful	people	would	choose).All
these	brands	have	a	fierce	following	within	their	customer	baseStrong	brand	loyalty	can	bring	lots	of	benefits:Increased	Customer	Lifetime	ValueCompetitive	advantageOpportunities	to	up-sell	and	cross-sell	3.	PricingPositioning	your	business	as	a	premium	brand	is	vital	to	support	higher	prices.And,	as	our	good	friends	at	Price	Maker	will	tell	youThe
right	pricing	strategy	is	the	#1	way	to	increase	profit.Credit:	Price	MakerSmarter	pricing	helps	businesses	differentiate	their	products	from	the	competition.And	having	the	right	brand	identity	goes	hand	in	hand	with	this.Look	at	the	two	pairs	of	products	below.These	products	are	not	wildly	different.	In	a	blind	test,	to	many	people	there	wouldnt	be
any	noticeable	difference.So	why	do	customers	pay	so	much	more	for	one	than	the	other?Because	one	is	positioned	as	a	premium	brand.	Customers	perceive	that	its	better	quality,	and	as	a	result	are	prepared	to	pay	more	for	it.4.	Customers	like	being	part	of	a	communityA	bit	like	brand	loyalty,	when	customers	associate	themselves	with	their
favourite	brands,	they	feel	like	theyre	part	of	a	community.And	premium	brands	are	very	good	at	building	a	sense	of	belonging.Harley	Davidson,	Lululemon	and	Apple	are	all	brands	that	give	a	strong	sense	of	belonging	to	a	community.When	customers	feel	like	theyre	part	of	a	community	or	tribe,	theyll	also	be	far	more	likely	to	talk	positively	to
friends	and	family	about	you.	They	become	a	Brand	Ambassador	and	help	bring	more	customers	to	your	door	as	a	result.5.	Customers	like	brands	to	reflect	who	they	(think	they)	areWe	all	look	for	brands	that	we	feel	reflect	us	as	individuals	and,	in	many	cases,	we	choose	premium	brands	because	it	makes	us	feel	successful	(or	cool,	or	independent,	or
however	we	want	to	appear).Premium	brands	take	great	care	in	how	they	present	themselves	to	reinforce	this	feeling;	in	their	choice	of	images,	tone	of	voice	and	language	and	even	celebrity	endorsements.Left	to	right:	Roger	Feder	and	Rolex,	Lewis	Hamilton	and	Tommy	Hilfiger,	LeBron	James	and	BeatsThe	sub-layers	of	high-end	brandsSo,	how	did
you	do	with	our	quiz?The	answer	is	that	NONE	of	the	brands	mentioned	at	the	top	of	this	article	are	technically	Premium	brands.There	are	actually	FOUR	different	flavours	of	premium,	and	if	you	dont	understand	the	differences	between	them,	when	it	comes	to	your	branding,	you	could	be	making	a	costly	mistake.The	four	different	categories
are:PremiumPrestigeProsumerLuxuryFor	the	record,	the	three	brands	I	mentioned	before	are	categorised	as	follows:PorschePatek	PhillipePradaPrestigeLuxuryPrestigeAnd	heres	why	its	important	to	know	the	difference;The	needs	of	customers	who	buy	luxury	brands	are	significantly	different	to	those	of	customers	who	buy	Premium	or	Prestige
brands.If	you	position	yourselves	as	one,	but	you	behave	like	one	of	the	others,	it	just	aint	gonna	work.Premium	vs	Prestige	vs	Prosumer	vs	Luxury	whats	the	difference?Credit:	Price	MakerPremiumPremium	brands	(in	this	context)	give	you	the	best	features	and	the	best	value.	They	provide	the	best	quality,	so	customers	pay	a	higher	price.	Premium
brands	are	more	sensitive	to	competitors	in	the	market	and	consistently	need	to	demonstrate	that	the	customer	gets	good	value	(even	though	its	still	at	a	higher	price	than	non-premium	brands).PrestigePrestige	brands	are	for	the	upwardly	mobile;	the	power-seekers	who	want	to	associate	with	products	and	services	they	feel	elevate	them	above
others.	Prestige	is	100%	about	the	image	of	the	owner.ProsumerProsumer	brands	are	for	the	professional	consumer	the	connoisseur.	These	brands	are	about	total	performance;	theyre	the	very	best	of	their	breed	for	customers	that	are	passionate	or	obsessed	about	that	product	or	service.LuxuryLuxury	brands	dont	exist	to	meet	a	need	or	solve	a
problem.	Luxury	customers	arent	interested	in	value	for	money,	they	want	to	know	about	the	brands	heritage	and	uniqueness.	Luxury	brands	offer	the	highest	status	and	are	unattainable	to	almost	everyone.	When	something	is	available	at	a	world	record	price,	it	will	usually	be	from	a	luxury	brand.	Thats	the	whole	point.Credit	Price	MakerHow	to
build	a	Premium	brandSo	how	do	you	go	about	building	a	Premium	(or	Prestige/Prosumer/Luxury)	brand?There	are	several	strategies	you	need	to	adopt;1.	Limited	distributionPremium	brands	carefully	limit	where	and	how	products	and	services	are	available.Controlling	availability	is	one	way	to	use	the	psychology	of	scarcity.	Its	one	of	the	key	factors



that	influence	customers	decision	making.Premium	brands	also	carefully	consider	where	you	can	buy	their	products.	You	wont	find	Prada	handbags	for	sale	in	Tesco	because	it	doesnt	fit	the	image	that	brand	wants	to	portray.2.	Minimal	discountingPremium	brands	will	be	very	tight	on	pricing	and	wont	allow	their	product	to	be	sold	for	less	than	a
fixed	price.For	example,	Louis	Vuitton	never	discounts	(it	doesnt	even	have	an	outlet	store)	and	if	their	loyal	customers	want	one	of	their	designs,	they	need	to	get	in	quick,	as	they	often	sell	out	fast.Be	warned	if	youre	differentiating	your	brand	through	pricing,	as	soon	as	you	discount	youve	lost	that	point	of	difference.3.	Clear	value-added
propositionA	Premium	brand	(but	not	Prestige,	Prosumer	or	Luxury)	will	make	it	clear	what	value	the	customer	gets	from	its	products.And	dont	forget,	theres	a	big	difference	between	price	and	value.Price	is	what	you	pay;	value	is	what	you	get.	Warren	BuffettIf	you	want	to	position	yourself	as	a	premium	brand,	you	need	to	clearly	demonstrate	your
products	value	to	your	customers.4.	Premium	access	across	all	touchpointsPremium	brands	will	carefully	manage	every	aspect	of	how	the	brand	is	presented	at	every	single	point	they	come	into	contact	with	their	customer.Having	a	great	brand	identity	counts	for	nothing	if	youre	not	consistent	in	how	you	use	it.This	has	to	run	through	everything	your
customer	comes	into	contact	with	not	just	your	website,	brochure	and	marketing	material.Think	carefully	about	all	the	points	at	which	your	customer	sees	how	your	brand	is	presented;Where	they	buy	your	product,	if	its	not	directly	from	youHow	your	employees	look	and	act	in	face-to-face	situationsYour	vehicles	that	customers	might	see	out	on	the
roadForms	they	fill	in,	both	printed	and	onlineEven	how	you	serve	their	coffee	in	a	meeting	A	Bentley	Client	Lounge;	you	wont	get	your	coffee	from	a	vending	machine	here.5.	Thought	leadership	and	digital	presencePremium	brands	put	out	content	that	positions	them	as	market	leaders.They	share	thought-leadership	pieces	that	show	theyre	true
experts	in	their	field.	Their	content	is	well	considered	and	beautifully	presented.The	branding	of	all	the	aspects	of	their	digital	presence	is	consistent	and	their	digital	activity	is	constantly	on	message.Dont	fall	into	the	trap	of	thinking	you	can	leave	a	junior	member	of	staff	to	look	after	your	social	media	presence	just	because	theyre	young,	so	they
must	be	good	at	Instagram.Your	digital	profile	is	increasingly	becoming	your	number	one	presence;	it	needs	to	be	managed	properly.6.	Be	prepared	to	spend	on	marketing	to	support	your	premium	positioningPremium	brands	recognise	the	importance	of	marketing,	and	back	this	up	with	proper	investment.Smaller	businesses	will	typically	spend	8-
10%	of	turnover	on	marketing*	and	will	have	a	solid	brand	and	marketing	strategy	in	place	to	make	sure	they	get	a	good	return	on	this	investment.*Source:	YouGovIf	8-10%	of	turnover	sounds	like	a	lot,	consider	what	impact	a	price	increase	of	just	10%	would	have	to	your	profitability,	made	possible	with	strong	positioning	and	branding:Credit:	Price
Maker7.	Long-term	strategy	maintain	your	premium	positionIf	youve	decided	to	position	yourself	as	a	premium	brand,	you	must	stick	with	that	strategy	over	the	long	term	if	you	want	it	to	succeed.If	you	decide	to	change	position,	do	it	for	the	right	long-term	reasons	because	youll	find	it	difficult	to	revert	to	Premium	once	youve	become
Budget.Remember	Thorntons?	Back	in	the	80s	and	90s	when	I	was	a	kid,	they	were	considered	a	Premium	brand.	I	remember	my	Mum	getting	very	excited	at	the	prospect	of	us	having	a	box	of	Thorntons	chocolates	at	Christmas.But	as	the	premium	chocolate	market	became	more	crowded,	Thorntons	no	longer	had	a	point	of	difference,	and	they
started	making	strategic	decisions	that	werent	aligned	with	being	a	premium	brand.Soon,	you	could	find	Thorntons	chocolates	for	sale	everywhere,	nearly	always	at	a	discount,	and	in	March	2021,	following	years	of	struggles,	it	finally	closed	the	last	of	its	own	stores	and	is	now	limited	to	trading	through	franchises,	supermarkets	and	online.	Probably
still	at	a	discount.Heed	this	cautionary	tale.8.	Brand	identityPremium	brands	understand	the	importance	of	getting	their	brand	identity	right,	and	are	well	aware	of	the	risks	of	getting	it	wrong.If	you	think	good	design	is	expensive,	you	should	look	at	the	cost	of	bad	design.	Dr	Ralf	Speth,	CEO	JaguarMitigate	these	risks	by	choosing	a	brand	design
agency	with	experience	of	working	at	the	premium	end	of	the	market.The	value	a	strong	brand	identity	can	deliver	to	your	business	will	represent	a	huge	return	on	your	investment.	Get	it	wrong	and	it	could	cost	you	big	time.How	we	can	helpPositioning	your	business	as	a	premium	brand	can	bring	great	rewards,	but	it	needs	to	be	thought	through
and	managed	properly.If	youd	like	to	find	out	how	we	could	help	you	with	your	positioning	and	brand	identity,	get	in	touch.If	youd	like	help	developing	a	pricing	strategy	to	support	your	premium	brand,	we	recommend	speaking	to	Mark	Peacock	at	Price	Maker.	
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