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Practical	applications	of	solution	focused	therapy	worksheets	to	use	with	clients

"If	there	was	a	miracle,	what	would	your	day	be	like?"	Imagine	that	tonight,	while	you	sleep,	a	miracle	occurs	in	your	life.	A	magical	event	that	has	completely	solved	this	problem	at	and	perhaps	moved	to	cover	and	improve	infinitely	other	areas	of	your	life	along	226;	Will	you	think	for	a	moment	and	tell	me	how	life	will	be	different	now?	Describe	it	in	detail.Whach226;	Is	that	the	first	thing	you	notice	when	you	wake	up	in	the	morning?	The	miraculous	question,	created	by	Steve	de	Shazer	one	of	the	pioneers	of	solution-focused	therapy	in	1988,	is	a	great
experimental	thought	and	a	creative	way	to	design	the	good	therapeutic	goals.	The	miraculous	question	basically	asks	people	to	make	believe,	As	fantastic	as	it	may	be	in	their	particular	circumstances,	that	their	life	has	already	radically	changed	in	a	better	way.	So	instead	of	focusing	exclusively	on	how	insoluble	their	problem	is,	and	how	difficult	their	life	is	because	of	it,	turn	attention	to	what	will	happen	in	194;	160?	after	194;	the	problem	is	dealt	with	128;	Concentrating	on	the	desired	future	rather	than	the	unwanted	present.	One	of	the	pillars	of	solution-
focused	therapy.	Jumps	right	on	the	mechanics	of	how	exactly	the	problem	will	be	solved	in	the	mechanics	of	how	they	will	live	when	it	is	160;	It's	solved.	It's	a	pretty	funny	way	to	circumvent	rigid	constraints,	white	and	black	thought,	and	unacceptable	beliefs	that	things	can	change!	Focus	on	the	desired	future	rather	than	the	current	unwanted	\35;tips	for	theraphersts	Click	To	TweeFor	more	technical	video	demonstration,	see	Uncommon	Practitioners	TV3	Miraculous	example1	questions.	Using	the	miraculous	question	to	discover	moreIf	for	some	magic	a
miracle	occurs	tonight	while	you	sleep,	and	when	you	wake	up	you	no	longer	feel	the	need	to	be	obsessively	vacuuming,	what,	you	can	imagine	now,	your	day	will	be	like?	You	can	use	the	miraculous	question	(or	an	appropriate	variation)	to	collect	not	only	information	about	194;	160?	what	this	person	really	wants	is	160;	in	their	future	but	also	very	useful	information	about	about	160;	how	their	problem	is	now	manifested.	For	example,	our	OCD	client	could	answer	the	question	above:Well,	I	will	say;	T?	wakes	up	with	that	fear	knot	in	my	stomach.	So	they	still
put	it	in	negative	terms,	but	they	still	provided	valuable	information	about	what	they	experienced.	This	gives	you	another	sign	against	which	to	measure	future	progress	they	wake	up	feeling	more	positive	and	calm.	So	use	the	miraculous	question	to	find	out	where	they	are	now.	2.	Using	the	miracle	question	carefully	No	therapeutic	technique	is	appropriate	in	all	circumstances.	And	when	we	choose	to	use	a	particular	technique	we	should	be	able	to	adapt	it	to	iam	iam	ebberva	non	orcnac	otseuQ	,oviv	arocna	ebberas	otiram	oim	,heB:emoc	etsopsir	eraticsus
ebbertop	olocarim	nu	id	orol	odnedeihc	,orcnac	li	noc	odneviv	onnats	o	arac	anosrep	anu	id	etrom	al	odnerffos	onnats	enosrep	el	eS	.itneilc	ilognis	ied	eznatsocric	ella	e	It	happened!	The	miraculous	question	may	not	be	such	a	great	tactic	in	such	circumstances.	Instead	you	could	simply	ask:	What	will	be	a	sign	that	you	feel	better	in	the	coming	days?	However,	if	someone	is	depressed	and	miserable	because	of	the	way	they	live,	then	you	can	throw	caution	to	the	winds.	They	could	say,	"I'd	have	money."	good	friends...	I'd	be	warmer	and	thinner...	These	are
things	that	you	can	really	start	to	help	them	work	towards.	So	pay	to	remember	to	combine	common	sense	with	your	miraculous	questions.	Click	the	Play	button	to	listen	to	this	article	in	audio	format	Click	here	to	download	the	mp3	and	listen	to	it	later	1.	Author	Content	Session	Friday	28-March	2014	2:00'3:30	American	Counseling	Association	2014	Annual	Conference	Honolulu,	Hawaii	Hawaii	Convention	Center	PowerPoint	for	this	author's	content	session	is	available	at	2.	Mastering	the	art	of	solution-consultant	2	Content	Information	about	the	presenter
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Counseling,	this	presentation	describes	a	highly	effective	model	that	helps	customers	build	on	their	resources,	strengths	and	capabilities	of	problem	solving.	If	these	resources,	called	exceptions,	are	identified	and	amplified,	then	problem	solving	can	be	proposed	effectively	and	efficiently.	The	author	describes	the	theory	and	phases	of	solution-focused	counselling	and	provides	practical	examples	to	illustrate	this	innovative	approach.	Session	objectives	of	the	author's	content	1.	Identify	the	theory	of	solution-oriented	counselling.	2.	Identify	the	phases	of
solution-oriented	advice.	Three.	Identify	the	techniques	used	in	the	solution-oriented	advice.	Four.	Identify	solution-oriented	clinical	counselling	applications.	Between	now	and	the	next	time	we	meet,	I	want	you	to	observe	so	that	you	can	tell	me	next	time,	what	happens	in	your	life	that	you	want	to	keep	happening	(see	Molnar	&	de	Shazer,	1987).	Solution-Focused	Counseling	Principles	Solution-Focus	The	collaborative	approach	The	small	changes	can	lead	to	great	results	Exhibitions	on	the	process	of	Strategic	Eclecticism	Short	for	design,	but	not	always
Responsibility	for	Diversity	6.	Mastering	the	Art	of	Affected	Solution-Council	6	Implications	of	a	Postmodern	Position	for	Deep	Solution-Councillor	The	clinica	l	reality	as	a	social	construction	rather	than	an	objective	reflection	of	reality.	Advisers	as	observer	participants	rather	than	independent	of	customers	and	problems.	A	perspective	that	includes	language	as	the	distinction	of	treatment	concerns	rather	than	human	systems	as	the	locus	of	problems.	A	collaborative	approach	and	an	emphasis	on	rather	than	a	perspective	that	sees	customer	opposition	to
change	as	resistance.	Problem	and	exception	problem:	or	subjective	and	cross-objective	complaint	or	problem/exception:	the	subject	or	The	complaint	is	underpinned	by	the	formal	theory	of	the	problem/exception	that	is	used	in	cases	to	conceptualize	the	problems	and	will	change;	exception:	a	`Times'when	the	complaint/problem	does	not	occur,	even	if	the	customer	has	reason	to	expect	it	happen226;	What?	What?	(from	Shazer,	1991,	p.	83).	Change	theory	Change	theory:	When	the	problem	is	the	rule,	exceptions	tend	to	stay	hidden	or	decrease.	When
exceptions	are	identified	and	amplified,	the	problem	tends	to	decrease.	Exceptions	can	be	amplified	by	encouraging	customers	to	do	more	of	the	behaviors	that	have	led	them	to	solve	the	problem	in	the	past,	or	to	observe	the	times	when	they	are	dealing	better	with	the	problem,	or	to	assign	significant	meaning	to	the	exceptions.	Seven.	The	mastery	of	the	Art	of	Solution-Focused	Consulting	7	Common	Change	Factors	Research	in	the	field	of	common	change	factors	(Lambert,	1992)	clearly	supports	the	theory	of	change	in	the	counselling	of	focused	solutions
(Guterman,	2013).	Lambert	identified	four	common	factors	of	change	that	contribute	most	to	the	improvement	of	counselling	and	psychotherapy.	According	to	Lambert,	each	of	these	common	factors	of	change	represents	the	following	percentages	of	improvement	in	counselling	and	psychotherapy:	1.	Customer	factors	(or	self-help):	40%	2.	Customer-advisory	relationship	factors:	30%3.	Forecast	factors:	15%	4.	Model	factors:	15%	These	results	support	the	theory	of	solution-based	counselling	for	two	reasons.	First,	the	finding	that	the	factors	of	the	client
represent	the	greatest	improvement	in	counselling	(40%)	confirms	the	theory	of	change	based	on	the	solution.	The	main	function	of	a	focused	solution	consultant	is	to	help	customers	draw	on	their	resources	and	problem	solving	potential.	Although	many	techniques	are	used	in	the	model	(representing	an	improvement	of	the	15%	based	on	research),	the	advice	focused	on	solutions	must	be	considered	a	process	model	because	©	attributes	changes	mainly	to	what	the	customer	does	to	solve	the	problem	rather	than	to	the	model.	In	fact,	his	focus	on	client	factors
is	the	model.	The	second	reason	why	research	on	common	change	factors	supports	counselling	based	on	solutions	is	because	©	the	model	underlines	the	important	role	of	customer-consultant	relationship.	The	discovery	that	the	client-consultant	factors	explain	for	30%	of	the	improvement	supports	the	unique	emphasis	that	the	solution-focused	advice	places	on	the	development	of	a	collaboration	relationship	between	the	client	and	the	consultant.	Stages	of	Solution-Focused	counselling;	Cocoplasting	problems	and	objectives	Identification	and	amplification	of
exceptions	Cocoplasting	tasks	problems	and	objectives	of	S.M.A.R.T.	Objectives	130;	Specific	objectives	130;	Measurable	objectives;	Achivable	objectives	130;	183's?	Relevant	Objectives	183;	Objectives	based	on	time	8.	Check	the	Art	of	Solution-Focused	Consultation	8	Identify	exceptions	and	questions	of	assumption:	Questions,	is	when	was	a	time	when	\u	u	uuuu\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\	I	don't	know.	Whoo!	Whoo!	What?	“Is	this	a	time?”	•	Identify	small	exceptions	potenziali	Identify	potential	exceptions	or	Miraculous	question:	Suppose	one	night	there	is	a
miracle	and	while	you	sleep	the	problem	.	.	.	.	.	.	is	solved:	How	do	you	know?	What	would	be	different?	(de	Shazer,	1988,	p.	5)	Questions	for	Enlargement	Exceptions		How	did	you	make	it	happen?	How	is	it	different	from	how	you	faced	the	problem	in	the	past?	How	did	your	day	go	differently?	Who	else	did	you	notice?	What	did	you	tell	you	to	make	it	happen?	What	does	this	say	about	you	and	your	ability	to	deal	with	the	problem?	What	are	the	possibilities?	9.	Solution	Art	Mastering-Consect	Deep	9	Solution-Focused	Tasks	1	The	customer	is	told	and	asked:
“Being	now	and	next	time,	I’d	like	you	to	look,	so	that	you	can	tell	me	next	time,	about	those	times	when	you	can	do	it	(the	goal)	happen.”	This	task	is	given	if	the	customer	is	able	to	build	a	problem	and	a	goal,	and	identify	and	amplify	the	exceptions.	Task	2	The	customer	is	told	and	asked:	“Now	and	next	time,	I	would	like	you	to	pay	attention	and	take	note	of	what	you	do	when	you	are	able	to	deal	effectively	or	deal	with	the	problem.”	Rationale:	This	task	is	given	if	the	customer	is	able	to	build	a	problem	and	a	goal	and	identify	the	exceptions,	but	is	unable	to
amplify	the	exceptions.	Task	#3	The	customer	is	told	and	asked:	“Being	now	and	next	time,	I	would	like	you	to	observe,	so	I	can	tell	you	next	time,	what	happens	in	your	life	(relation,	family,	working	situation)	you	want	to	continue	to	succeed.”	This	task	is	given	if	the	customer	is	able	to	build	a	problem	and	a	goal,	and	potential	exceptions,	but	is	unable	to	identify	exceptions.	Task	#4	The	customer	is	told	and	asked,	“You	try	to	avoid	making	drastic	changes.	If	anything,	think	about	what	you	will	do	differently	when	things	are	improved.”	This	task	is	given	if	the
customer	is	able	to	build	a	problem,	but	he	is	unable	to	build	a	goal.	Task	#5	The	customer	is	told	and	asked:	“The	situation	is	very	volatile.	Between	now	and	next	time,	try	to	think	about	why	the	situation	is	not	worse.”	This	task	is	given	if	the	customer	is	in	serious	crisis.	__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________Who	fills	this	form?	Please	check	one:	#	Other
If	anything,	what	is	your	relationship	with	this	person?__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________	Please	evaluate	your	progress	on	the	problem	and	goal	for	each	day	on	a	scale	from	0	to	10	with	“10”	be	the	minimum	and	“0”	or	“1”	be	the	best.	Also,	describe	what	you	did	to	make	progress	in	relation	to	the	problem	and	goal.	Describe	what	you	did	11.
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